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West Beach Trust 

The West Beach Trust is a South Australian Government Statutory Authority created to manage 

the West Beach Recreation Reserve. The West Beach Trust operates as West Beach Parks. 

Facilities include: 

• BIG4 West Beach Parks

• West Beach Parks Resort

• West Beach Parks Boat Haven

• West Beach Parks Football Centre

• West Beach Parks Diamond Sports

• West Beach Parks Golf

• West Beach Parks Sporting Reserves

• The Shack at West Beach Parks

• West Beach Parks Skate and BMX Park

• West Beach Coastal Park
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1. CHAIR’S REPORT

2018-19 Report from the Chair

Dear Minister

After a decade of continued expansion, West Beach Parks experienced a much-needed 
year of consolidation in 2018-19. A number of major works projects were completed, our 
re-brand was launched and promoted in a nationwide campaign, long-term partnership 
negotiations were concluded and important new services were introduced.

We are proud that over 60 years West Beach Parks has grown into an iconic South 
Australian tourism, sport and leisure precinct. Our 135-hectare coastal site now 
encompasses a holiday park, resort, two golf courses, adventure activities, sporting fields 
and boating marina that attracted more than 700,000 visitors in the last year.

Investment

Continually investing in contemporary facilities enables us to remain relevant in what is an 
increasingly competitive national tourism market. The key project completed in the last 
year was the construction of the AquaCove at the Resort, a $2.2 million aquatic facility 
opened in October 2018. This involved the construction of a new 25m long by 10m wide 
main swimming pool with dual water slides and play equipment. The new pool surrounds 
include an exposed aggregate concrete concourse, a timber deck area and amphitheatre 
and a LED screen.

We also continued our long-term commitment to refurbish and revitalise our cabins across 
both the Resort and Holiday Park.

Brand

Our name change from Adelaide Shores to West Beach Parks and the striking new brand 
identity was launched at the beginning of the 2018-19 financial year. A proactive 
advertising, public relations and social media campaign during the year has helped to 
reinforce our point of difference as an integrated holiday, sport and adventure offering. 
This marketing commitment will continue in 2019-20 to ensure we grow our share of the 
market and compete strongly for the tourism and recreation dollar.

Partnerships

As a community trust, we work energetically to build positive relationships with sporting 
and recreation organisations. During 2018-2019 we continued to develop partnerships 
with the SA Department for Education hosting its SAPSASA carnivals; we hosted the 
State Softball championships and in September we will once again provide the starting 
gate for the Bay to Birdwood Run and Classic events.

These mass participation events bring guests from all over Australia to use our 
accommodation and leisure facilities, establishing long-term ambassador relationships.

In 2018 we opened the West Beach Parks Sports Hub, providing administration facilities 
for three foundation tenants – Triathlon SA, Rugby Union SA and the Australian 
International Pedal Prix. During the year we were delighted to attract two additional 
tenants: leisure management provider Belgravia Leisure and NDIS Support Co-ordination 
organisation, I Can Jump Puddles. This is a new revenue source and also grows our 
relationship with sports groups in SA.



5 

Golf 

After 13 years at West Beach Golf Parks, Peter Ormsby retired from running the Golf Pro 
Shop in February 2019. This provided an opportunity for West Beach Parks to take over 
running of the Pro Shop, Driving Range and Golf Academy and review the customer offer.  

After a brand refresh and a focus on delivering a more contemporary customer experience 
we are already seeing an increase in bookings from social groups as well as committed 
competition golfers. During 2019-20 we aim to position West Beach Parks as the leading 
public golf course in SA and attract more interstate and country golf groups, as well as 
build the local competition. 

Environment 

A commitment to sustainability is now an essential component of every organisation’s 
corporate governance and at West Beach Parks we take our environmental responsibility 
seriously. A key project completed in 2018-2019 was the installation of LED lighting in 
cabins, solar bollards and street lights. This, along with the commissioning of a new 30KW 
solar system in the Holiday Park, will help to reduce our energy costs and carbon footprint. 

As the custodians of a pristine strip of coastal land, we also continue to work closely with 
Department of Environment and Water to manage the buildup of seagrass at the boat 
harbor and assist with the management of sand erosion at West Beach.  

Foundations for the Future 

This year of consolidation has enabled us to build a strong foundation for the future. The 
growth in the Baby Boomer travel market, the demand from younger travellers for diverse 
adventure experiences, the increasing accessibility of overseas travel and the proliferation 
of corporate leisure and recreation parks are just some of the competitive trends that West 
Beach Parks will need to address in 2019-2020.  

Our experienced Board, vibrant management team and committed staff are enthusiastic 
about meeting these ongoing challenges. We look forward to delivering our promise of 
outstanding visitor experiences, state of the art sport and recreation facilities and world-
class leisure attractions on behalf of the West Beach Trust. 

Jane Jeffreys 
Chair  
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2. SUMMARY OF ACHIEVEMENTS 2018-19

Visitor Numbers

• Attracted more than 700,000 visitors to the precinct
• Generated 110,055 bed nights.

Financial Results 

• Earned income of $17.0 million from accommodation, boating, reserves, golf and 
other trading activities

• Accommodation revenue of $13.1 million
• Generated a cash surplus of $2.68 million

Precinct Activity 

• Continued to grow the new Sports Hub. The Sports Hub is home to administration 
facilities for five tenants: Triathlon SA, Rugby Union SA, Australian International Pedal 
Prix, Belgravia Leisure and I Can Jump Puddles

• Welcomed new tenant “The Studio” Personal Training. 
• Completed the Resort’s new aquatic facility AquaCove. The already popular facility 

opened in October 2018
• Assumed operation of the Pro Shop as of 1 February 2019. Previous tenant, Mr Peter 

Ormsby retired
• Hosted numerous community events, including Bay to Birdwood, Australian Prison 

Officers Golf Championships; School Sport SA carnivals (SAPSASA – Softball, 
Football and Australian Football); Australian Sharpie Nationals Regatta (Sailing); 
Adelaide Bite Baseball Series; Baseball SA State Grand Final Series; Primary School 
Golf State Championships; National Baseball Junior League Championships; and 
State Softball Championships.

Business Strategy 

• Embedded the new West Beach Parks brand
• Launched an internal Customer Service Strategy and Charter
• Launched a new Reward and Recognition Framework for our employees
• Developed a new Strategic Plan 2020-2023 for Minister for Planning approval

Corporate Social Responsibility 

• Provided 60 product donations to schools, sports, charity and community groups
• Organised and hosted a Charity Slumber Party at the BIG4 Holiday Park in December

2018. West Beach Parks engaged and partnered with four children’s charities (Camp
Quality, Make A Wish Foundation, Variety the Children’s Charity and Puddle
Jumpers). Families from each charity enjoyed an overnight stay in the Beach House
cabins.
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Environmental Activity 

• Continued to roll out key actions of the Environmental Sustainability Plan 2017-2020
• Partnered with Adelaide and Mount Lofty Natural Resources Management Board to

monitor the water levels and flow within the Patawalonga catchment area
• Worked with Adelaide Airport Limited to develop wildlife and environmental

management strategies
• Continued to work with the Department for Environment and Water to manage sand

dune erosion, plant seedlings and install jute matting
• Completed several utility reduction initiatives across the Resort and Holiday Park

including:

- Installation of new LED external lighting scheme
- New solar bollards
- One new 30kw solar system installed on block 4 amenities
- Installation of new instantaneous hot water systems on 23 Dune cabins. Removal

of hot water storage tanks
- Installation of 17 new solar streetlights along coastal beach path to increase

lighting and enhance guest safety
- Installation of more than 10 tonnes of mulch to reduce precinct watering

requirements
- Replacement of old light fittings with new LED lighting schemes throughout the

precinct
- Investigated opportunities to install a voltage stabiliser system across both

properties. The system will potentially save $20,000 per annum against electricity
usage. This will be trialled in the Holiday Park 2019-20.
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3. INTRODUCTION

This Annual Report describes the functions and operations of the West Beach Trust,
trading as West Beach Parks. It presents Audited Financial Statements for the year ended
30 June 2019 and includes information about the Trust and the management of resources
under its control. It is submitted in accordance with the Public Sector Act 2009, the Public
Finance and Audit Act 1987 and the West Beach Recreation Reserve Act 1987.
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4. ROLE AND LEGISLATION

The West Beach Trust is the statutory authority responsible for the management and
development of the West Beach Recreation Reserve lands and environment. The West
Beach Trust trades and is marketed as West Beach Parks.

The Trust is managed by a Board. The Board is under the control and direction of the
Minister for Planning.

The West Beach Recreation Reserve Act 1987 requires the Trust to:

• Administer and develop the Reserve as a:
- sporting, cultural and recreational complex of State-wide significance
- tourist attraction and resort

• Promote and encourage the use and enjoyment of the Reserve by the public
• Care for, control and manage the sand dune and foreshore subject to the Coast

Protection Act 1972.

The Act also requires the Minister to approve: 

• A Charter that sets out the South Australian Government’s strategic objectives, 
priorities and requirements for the Trust each year

• An annual Performance Agreement that identifies key financial and operational 
targets

• A Strategic Plan that outlines the long-term direction of the Trust
• An Annual Business Plan that provides short-term annual strategies and targets, and 

identifies the resources needed to meet the Charter and Performance Agreement.
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5. STRUCTURE

Organisational structure

The West Beach Trust is responsible to the Minister for Planning. The Minister appoints a
Board of Directors in accordance with Section 7 of the West Beach Recreation Reserve
Act 1987. The Board has established a schedule of Delegations of Authority to the Chief
Executive Officer and approved the following organisational structure as at 30 June 2019.

The total number of active employees at 30 June 2019 was 151. This equates to 97 full-time 
equivalent (FTE) positions. West Beach Parks has 70 casual employees. Casual employee hours 
depend on the season and activity levels within the precinct. 
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6. WEST BEACH PARKS VISION, PURPOSE AND VALUES

Our Vision 

West Beach Parks is a world-class tourism, sport and recreation precinct providing 
exceptional leisure experiences. 

Our Purpose 

To develop, enhance and promote West Beach Parks for the benefit and enjoyment 
of the community and visitors. 

Our Values 

Ethics – we do the right thing 
Respect – for our visitors and each other 
Teamwork – we work together to create and deliver great visitor experiences 
Accountability – we own our actions and behave responsibly 
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7. STRATEGIC ALLIANCES

West Beach Parks works closely with a wide range of industry organisations. Key 

alliances are maintained with the following organisations:

• Adelaide Airport Limited (AAL) – Purchased the operating leases for Adelaide and 
Parafield Airports in May 1998; West Beach Parks leases land from AAL for the Executive 
Golf Course, Diamond Sports and West Beach Parks Football Centre

• Adelaide and Mount Lofty Natural Resources Management Board – Aquifer Storage and 
Re-Use Scheme and management of waterways

• Adelaide Convention Bureau – Assistance with securing accommodation, golf and 
catering business from meetings and events

• Australian Golf Course Superintendents Association – Networking and industry advice on 
golf course maintenance and development

• Australian Tourism Export Council – Development of international distribution networks
• BIG4 Holiday Parks – West Beach Parks Holiday Park is a member of BIG4 and branded 

accordingly. Membership provides marketing, group buying power and valuable industry 
networks and knowledge

• Business SA – Provides advice, training and networking opportunities for South  
Australian businesses

• Caravan and Camping Industries Association of SA – The State association for the 
caravan and camping industry

• Caravan, RV and Accommodation Industry of Australia – Undertakes national marketing, 
research and lobbying for the caravan and motorhome industry

• The Cities of Charles Sturt, Holdfast Bay and West Torrens – A representative of each 
council sits on the West Beach Trust Board

• Crown Solicitor’s Office – Provides legal advice to South Australian Government agencies.
• Department of Environment and Water (DEW) – The department’s Coastal Protection 

Branch leads the management of South Australia’s natural resources to protect our 
environment and support healthy and productive natural resources which sustain our 
wellbeing and economy

• Department of Planning, Transport and Infrastructure – (DPTI) Provides advisory and 
management services to assist with the maintenance, replacement, refurbishment or 
disposal of buildings

• Department of Treasury and Finance (DTF) – Provides economic, policy and financial 
advice to the South Australian Government, administers whole-of-government financial 
management processes, including preparation of the State Budget, and provides finance 
related services across government

• Events SA
• Golf Managers Australia – Networking and planning for golf course management
• Hotel Motel and Accommodation Association of Australia – Information and lobbying for 

the built accommodation industry
• Metropolitan Seaside Councils Committee – Coastal environmental issues
• Office for Recreation and Sport – Lead agency for the Government's policy on sport and 

active recreation
• Parks and Leisure Australia – Parks and reserves industry networking body
• Public Sector Workforce Relations – Human resources and industrial relations advice
• RESURG – Tourist park industry benchmarking and innovation groups
• SA Water – Supplier of recycled and potable water
• SA Parks – South Australian State caravan industry networks
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• South Australian Financing Authority – Central financing authority for the South Australian
Government

• Sport SA – Peak sports industry professional association providing industry advocacy,
training and professional support to sporting bodies

• South Australian Research Development Industry (SARDI) – Environmental and eco-
tourism initiatives

• South Australian Tourism Commission – Cooperative marketing and business
development assistance

• South Australian Tourism Industry Council – Advocate and supporter of Industry who also
provides business development assistance
Western Adelaide Consultative Group – An informal forum for information exchange –
comprises the Cities of West Torrens, Charles Sturt, Holdfast Bay and Port Adelaide
Enfield, Adelaide Airport Limited, West Beach Trust and the National Roads and Motorist’s
Association Board.
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8. KEY OBJECTIVES

The West Beach Parks 2018-19 Business Plan supports the West Beach Parks 2016-20
Strategic Plan. The key objective of the Strategic Plan is to develop, enhance and
promote West Beach Parks for the benefit and enjoyment of the community and visitors.

The Strategic Plan guides West Beach Parks as it strives to achieve the following
strategic priorities:

• One Destination – To develop West Beach Parks as an integrated sport, recreation,
tourism and leisure destination for all

• Memorable Visitor Experience – An exceptional visitor experience is at the heart of
everything we do

• Build our Brand – Build our brand to position West Beach Parks as a leading leisure
destination in Australia

• Sustainable Business – Maintain and enhance West Beach Parks for current and
future generations.

The Strategic Plan dovetails into the West Beach Parks Master Plan. The Master Plan 
captures a long-term vision for the West Beach Recreation Reserve and strives to assist 
the South Australia Government achieve its priorities.  
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RESULTS OF KEY OBJECTIVES  

 
 

One of the key initiatives in the Strategic Plan is to create a home for sport and recreation in 
South Australia.  In 2018, the Sports Hub opened with three tenants; Triathlon SA, Rugby Union 
SA and Australian International Pedal Prix. Throughout 2018-19, West Beach Parks attracted two 
additional organisations; I can Jump Puddles and Belgravia Leisure who now also reside in the 
West Beach Parks Sports Hub. 

In April 2019, The Studio also joined West Beach Parks as a group personal training facility. 
Situated next to The Shack, this is an excellent addition to the Precinct and a great service for the 
community and West Beach Parks guests. 

West Beach Parks continued to attract mass participation events to the precinct and hosted 
numerous community events. Events included Bay to Birdwood, Australian Prison Officers Golf 
Championships; School Sport SA carnivals (SAPSASA – Softball, Football and Australian 
Football); Australian Sharpie Nationals Regatta (Sailing); Adelaide Bite Baseball Series; Baseball 
SA State Grand Final Series; Primary School Golf State Championships; National Baseball Junior 
League Championships; and State Softball Championships. 

Reinvestment in the precinct was a focus in 2018-19.  A significant investment was the $2.2 
million construction of AquaCove. The Resort’s new aquatic facility was opened in October 2018. 
West Beach Parks also completed its Cabin Refurbishment Strategy. The Strategy will be rolled 
out over the next five years. 

Strategic Priority – One Destination 

To develop West Beach Parks as an integrated sport, recreation, tourism and leisure 
destination for all 
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RESULTS OF KEY OBJECTIVES  

In its mission to create memorable visitor experiences, the Trust embarked on several key 
initiatives in 2018-19.   

West Beach Parks launched its Customer Service Charter in October 2018. A Strategy to embed 
the Charter within the organisation was immediately implemented and included several initiatives 
to remind employees of the Charter. All employees received a silver 'Thumbs Up' badge, which 
symbolises commitment to the delivery of the Customer Service Charter. External facilitators have 
also been onsite to train employees on excellent service delivery. This training forms part of the 
West Beach Parks’ Annual Training Program. In addition to training, warm welcome 
and departure messages are displayed strategically on entrance and exit points throughout 
the precinct. The messages are designed to illustrate the importance and value West Beach 
Parks places on its team. This, in turn, will encourage the delivery of quality customer service.  

The online High Five Reward and Recognition Program was introduced in November 2018.  High 
Five provides the opportunity for all employees to recognise each other in areas of customer 
service, values and behaviours.  Employees can recognise outstanding customer service by 
allocating a “Thumbs Up Award” at any point in time. In addition, there is a monthly “Thumbs Up 
Champion.” The Champion receives a gold badge to recognise excellent customer service 

Food and Beverage at the West Beach Parks Resort was reviewed in 2018-19. This review was 
part of the AquaCove project and included the summer trialling of several food and drink 
initiatives, such as food truck pop ups. The trials revealed that the Resort did not need a 
designated café onsite.  A coffee machine has been installed in the Resort Reception area. 

West Beach Parks is the second BIG4 facility to provide a Sensory Room. A Sensory Room is 
designed for families with a child or children on the Autism spectrum. The room has been 
developed in conjunction with experts and we are excited to offer this to our guests. 

West Beach Parks also reviewed the Kids Club before peak season. Several new activities have 
been added to the Holiday Park schedule and, for the first time, kids club activities are available 
at the Resort. New activities include: 

• Acting classes
• Hip Hop and cheerleading classes
• Live entertainment
• Wellness yoga
• Hair beading
• Hands on cooking classes
• Laser tag

The West Beach Parks brand was launched in June 2018 and a new website was built to reflect 
this. This provided a perfect opportunity to explore the feasibility of building a West Beach Parks 
app. The feasibility analysis concluded that a West Beach Parks app would add value not only to 
West Beach Parks but also tenants across the precinct.  This capital project has been scheduled 
for development in 2019-20.

Strategic Priority – Memorable Visitor Experience 

An exceptional visitor experience is at the heart of everything we do 
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RESULTS OF KEY OBJECTIVES  

 

West Beach Trust, formerly trading as Adelaide Shores, was rebranded to West Beach Parks in 
June 2018. Fuller Brand and Communication worked with Administration to develop a new brand 
to position West Beach Parks as a leading holiday, sport and adventure destination in Australia.   

The West Beach Parks brand has been very well received by staff, guests and our business 
stakeholders, with feedback being that the brand messaging, logo and imagery are a great 
reflection of all that is on offer at West Beach Parks. 

An activation strategy for the brand commenced with a pre-launch period in early 2018 and 
continued into 2018-19 with the launch period.  

The strategy had two key objectives: 

1. Increase awareness of West Beach Parks – one park one offering
Put simply, people need to know West Beach Parks exists, or be reminded that it’s a great 
place in Adelaide with a diverse range of holiday, sport and adventure activities. Awareness 
focuses on all markets, including local Adelaide market, regional South Australia, interstate 
visitors and the growing international market.

2. Attract new customers
The activation of the new brand presented a great opportunity to expand the existing 

customer base.

In the launch period the following initiatives were undertaken:

• The delivery of an advertising campaign to launch the new brand and identity to market. 
This campaign included: Radio, Digital, Social and Outdoor media.

• Production of summer themed photography

• Events were hosted with key stakeholders, tenants and staff between September 
and December 2018. The key objectives of each of these events was to reinforce the 
new brand:

- BIG4 West Beach Parks 60th Birthday Celebration
- Official Launch of the West Beach Parks Resort new aquatic facility
- BIG4 West Beach Parks Charity Slumber Party
- Public relations and media engagement
- New signage across the precinct

The final launch phase will occur in the 2019-20 year and will include another advertising 
campaign into key markets.   

Strategic Priority – Build our Brand 

Build our brand to position West Beach Parks as a leading leisure destination in 
Australia 
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A strategic objective for the 2018-19 year was to attract two new events to the precinct in off peak 
season.  This was successfully completed. The Youth of Christ National Conference Australia will 
be at West Beach Parks Resort from 5 - 7 July 2019.  Approximately 400 delegates will attend. 

The South Australian Flying Disc Association (SAFDA) - Australian Ultimate Championships will 
also be held at West Beach in April 2020. There will be approximately 500 participants, all of 
which will require accommodation during the event. 
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RESULTS OF KEY OBJECTIVES  

 

During 2018-19, People and Culture focussed on reviewing and implementing initiatives to 
support our employer brand.  

A review of the Reward and Recognition Framework was undertaken in consultation with key 
internal stakeholders. This resulted in the introduction of a new online platform. High Five 
provides all employees an opportunity to recognise each other at any point in time for displaying 
exceptional customer service, values and behaviours.  Access to the program is available 24/7 
with a live recognition wall that displays every recognition.  Employees accumulate points for 
rewards and can select reward options that are meaningful to them. This improves engagement 
levels across the business. 

An annual Organisational Learning and Development Training Plan was developed to focus on 
customer service training, values, behavioural and competency-based learning.  Customer 
Service Training was undertaken by all employees to embed the Customer Service Charter. 
Leadership training was held to upskill team leaders new to leadership positions and in-house 
WHS training programs continue to run annually, ensuring compliance with regulations and law.   

A key focus on Environmental Sustainability continued in 2018-19 with many key initiatives 
completed: 

• Stakeholder Engagement Register developed
• Inclusion of Environment into the internal working group DICEE (Deliver on Customer,

Employees and Environment)
• Collection of utilities data to enable the setting of targets and quarterly board reporting
• Reviewed High Voltage Power Supply
• Introduced ‘Tap n View’ a new interactive on-line customer service compendium
• New electrical infrastructure installed to meet increasing electrical demands
• Introduced Pressreader and provided guests with complimentary access to more than 7000

newspapers and magazines
• New power heads installed with ability log power usage by site for the duration of stay

In 2018-19, the Board and Executive completed a strategic planning process for 2020 – 2023.  
The Board ran a Strategy workshop with an external facilitator to review the external and internal 
environment that the Trust operates in.  The Executive then developed a draft framework that was 
reviewed by the Board. From there objectives and outcomes were developed.  The Board 
endorsed the draft Strategic Plan in May 2019, for subsequent review and endorsement by the 
Minister for Planning. 

Delivered a cash operating surplus of $2.68m which is 0.9% increase on 2017-18. 

Strategic Priority – Sustainable Business 

Maintain and enhance West Beach Trust for current and future generations 
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Appendix 1:  West Beach Trust Board of Directors 

The Board 

As at 30 June 2019, the Board composition was: 

Name Role 

Jane Jeffreys 
• Board (Chair)
• Human Resources and Remuneration Sub-committee

(Chair)

Leonie Boothby 
• Board (Deputy Chair)
• Finance, Audit and Risk Sub-committee (Chair)
• Human Resources and Remuneration Sub-committee

George Demetriou • Board
• Sales and Marketing Sub-committee (Chair)

Rosemary Clancy • Board
• Sales and Marketing Sub-committee

Tolley Wasylenko • Board
• Finance, Audit and Risk Sub-committee

Deborah Black • Board
• Sales and Marketing Sub-committee

Patricia Christie • Board
• Finance, Audit and Risk Sub-committee
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Appendix 2:  West Beach Trust Board of Director’s Attendance 

The number of Board meetings attended by Directors of the entity during the 2018-19 financial 
year was: 

July 2018 – June 2019 

Board Members 
Number of meetings 
held while in office Number of 

meetings attended 

 Jane Jeffreys (Chair) 8 8 

 Leonie Boothby (Deputy Chair) 8 7 

 George Demetriou 8 7 

 Rosemary Clancy 8 7 

 Tolley Wasylenko 8 8 

Deborah Black 8 7 

  Patricia Christie 8 7 

  Treasurer’s Representative 8 4 
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Appendix 3:  Audit  

The West Beach Trust is committed to maintaining a working environment free of fraud and 
corrupt behaviour. The Trust reports annually to the Auditor-General who conducts both an 
interim and annual financial statement audit. 

The Board’s Finance, Audit and Risk Sub-committee works to ensure the Trust maintains 
effective internal compliance and minimise the likelihood of fraud or corruption. 

The specific functions of the Sub-committee include: 

• Review of annual financial statements to ensure they provide a true and fair view of the
Trust’s state of affairs

• Liaison with external auditors on matters concerning the conduct and outcome of annual
audits of the Trust

• Ensuring appropriate Governance Frameworks are in place and determine, in consultation
with external auditors, effective and efficient internal and external audit procedures

• Review of the adequacy of the accounting, reporting and other financial management systems
and practices of the Trust.

During 2018-19 there were no instances of fraud detected.  
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Appendix 4:  Use of Consultants   

The West Beach Trust engaged eight consultants to the value of $24,182.50 in the 2018-19 year. 
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Appendix 5:  Overseas Travel  

Destination/s Reason/s for Travel Number of 
Employees 

Total Cost 

China IAAPA Conference 
& Trade Show 

1 $6845 
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Appendix 6:  Contracting Out Arrangements  

In 2018-19, the West Beach Trust did not enter into any contractual arrangements with the private 
sector for the delivery of public services or the provision of public infrastructure where the total 
value of the contract exceeded $4 million.   

Refer to the South Australian Tenders and Contracts website for additional information: 
https://www.tenders.sa.gov.au/tenders/index.do 

https://www.tenders.sa.gov.au/tenders/index.do
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Appendix 7:  Human Resources Statistics 

Headcount and full-time equivalent (FTE) 

Female Male Other Total 

Headcount 107 44 0 151 

FTE 63.32 34.49 0 97.81 

Number of employees by age bracket by gender 

Age Bracket Female Male Other Total 

15-19 10 6 0 16 
20-24 13 3 0 16 
25-29 12 5 0 17 
30-34 11 3 0 14 
35-39 13 7 0 20 
40-44 19 2 0 21 
45-49 12 5 0 17 
50-54 11 6 0 17 
55-59 2 2 0 4 
60-64 2 3 0 5 
65+ 2 2 0 4 

TOTAL 107 44 0 151 

Number of employees with disabilities 

Female Male Other Total % of Agency 

2 1 0 3 2% 

Number of executives by gender, classification and status 

Classification Ongoing Term 
Tenured 

Term 
Untenured 

Total 

Male Female Male Female Male Female Male % Female % Total 

EXEC0A 1 2 1 2 0 0 1 33% 2 67% 100% 



28 

Leave 

Leave type 2018-19 

Sick and family carer’s leave 654.2 

Average sick leave days 6.17 

Performance Development 

Employees review status % of total workforce 

A review within the past 12 months 100% 

A review older than 12 months 0% 

No review 0% 

Training and Development 

Total cost 

Total training and development expenditure $49,865 

Total leadership and management development 
expenditure 

$4,947 
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Work Health, Safety and Injury Management  

West Beach Parks’ staff continued a commitment to safety excellence and to remaining injury 
free. Several proactive health programs to support staff wellbeing were launched or continued.  

West Beach Parks continued to implement the initiatives included in the 2016-20 Health, Safety 
and Wellbeing Initiative Action Plan to further enhance WHS Management Plan and culture. 

During 2018-19 the following WHS programs took place: 

• Take Charge Health and Wellbeing Program that included:
- Health screens and flu vaccinations
- Pedometer challenge
- Onsite massages
- Fruit baskets
- Skin cancer checks
- Onsite seminars on Health and Wellbeing topics

• Access to free Employee Assistance Program
• Annual mandatory WHS training program i.e. first aid, manual handling
• Bi-monthly WHS Committee meetings
• Monthly workplace audit inspections
• Participation in National Safework Month workshops

Work health and safety prosecutions, notices and corrective action taken in 2018-19 

Number of notifiable incidents pursuant to WHS Act Part 3 2 

Number of notices served pursuant to WHS Act s90, s191 and 

s195 (default, improvement and prohibition notices) 

0 

Number of prosecutions pursuant to WHS Act Part 2 Division 5 0 

Number of enforceable undertakings pursuant to WHS Act 

Part 11 

0 

Agency gross workers compensation expenditure for 2018-19 compared with 2017-18 

Year Expense 

2017-18 $58,983 

2018-19 $79,628 
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Disability Access and Inclusion Plan 

As part of our commitment to meeting the needs of people with a disability, we: 

• Provide support and necessary resources to allow employees who returned to work from
injury to fulfil their roles

• Manage all injury management claims in accordance with equity and diversity principles, and
ensured all return-to-work, alternate duties and rehabilitation plans are supported by
appropriate policies and standards

• Ensure business activities and supporting procedures do not discriminate against people with
disabilities

• Maintain relationships with community groups to provide opportunities for people with
disabilities to be actively involved in social, cultural and sporting activities and experiences

• Organise workplace modifications and support for individual staff as required.
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Appendix 8:  Whistleblowers Protection Act 1993  

A responsible officer was appointed by the West Beach Trust, for the purposes of the 
Whistleblowers Protection Act 1993 (WPA) pursuant to Section 7 of the Public Sector Act 2009. 
There have been no instances of disclosure of public interest information to a responsible officer 
of the Trust under the WPA.   



32 

Appendix 9:  Freedom of Information Act 1991 Information Statement 

During the year ended 30 June 2019, the West Beach Trust received no requests for information 
under the Freedom of Information Act 1991 (FOI Act). 

Documents and publications held include: 

• Annual Report
• Business Plan
• Charter
• Mission/Vision statement
• Environmental Sustainability Plan 2017-2020
• Strategic Plan 2016-2020
• Files on development projects and general management
• Personnel files.

Access to documents 

Requests under the FOI Act for access to documents in the possession of the West Beach Trust 
should be directed via email FOI@westbeachparks.com.au or in writing to: 

Chief Executive Officer 
West Beach Trust 
PO Box 69 
GLENELG SA 5045 

Access to documents can be arranged between 9:00am and 5:00pm, Monday to Friday, at the 
West Beach Parks Corporate Services office, Military Road, West Beach, or by contacting the 
office on (08) 8355 7300. 

An application fee of $35.00* applies to all FOI requests from 1 July 2018. Additional charges 
may apply in some instances, as listed in the South Australian Government’s current Freedom of 
Information (Fees and Charges) Regulations 2003 at the time of the request. 

*If you hold a current concession card such as a health care card or pension card, then you do
not have to pay any fees or charges under freedom of information.  Proof of the concession card
may be required when you lodge your application with the relevant state government agency,
minister, local council or state university.

mailto:FOI@westbeachparks.com.au
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Appendix 10:  Public Complaints 

The West Beach Trust actively seeks customer feedback through a variety of mechanisms, 
including: 

• Online surveys
• Written and verbal interaction with customers
• BIG4 franchisee arrangements.

In 2018-19, four written complaints were received through the BIG4 franchise agreement from a 
total of 110,055 bed nights during the year. All feedback was addressed and responded to in a 
timely and effective manner.   
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Appendix 11:  Financial Statements - External Extract (pages 1-36) 
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Appendix 12:  Independent Auditors Report - External Extract (pages 1-3) 



INDEPENDENT AUDITOR'S REPORT � 
Government of South Australia

�°M.� Auditor-General's Department 
�

To the Chair of the Board 

West Beach Trust 

Level 9 
State Administration Centre 
200 Victoria Square 
Adelaide SA 5000 

DX 56208 
Victoria Square 

Tel +618 8226 9640 
Fax +618 8226 9688 

ABN 53 327 061 410 

audgensa@audit.sa.gov.au 
www.audit.sa.gov.au 

As required by section 31(1)(b) of the Public Finance and Audit Act 1987 and section 17(2) 

of the West Beach Recreation Reserve Act 1987, I have audited the financial report of the 

West Beach Trust for the financial year ended 30 June 2019. 

Opinion 

In my opinion, the accompanying financial report gives a true and fair view of the financial 

position of the West Beach Trust as at 30 June 2019, its financial performance and its cash 

flows for the year then ended in accordance with the Treasurer's Instructions issued under the 

provisions of the Public Finance and Audit Act 1987 and Australian Accounting Standards. 

The financial report comprises: 

a Statement of Comprehensive Income for the year ended 30 June 2019 

a Statement of Financial Position as at 30 June 2019 

a Statement of Changes in Equity for the year ended 30 June 2019 

a Statement of Cash Flows for the year ended 30 June 2019 

notes, comprising significant accounting policies and other explanatory information 
• a Certificate from the Chair of the Board of the West Beach Trust, the Chief Executive

Officer and the General Manager Corporate Services.

Basis for opinion 

I conducted the audit in accordance with the Public Finance and Audit Act 1987 and 

Australian Auditing Standards. My responsibilities under those standards are further 

described in the 'Auditor's responsibilities for the audit of the financial report' section ofmy 

report. I am independent of the West Beach Trust. The Public Finance and Audit Act 1987 

establishes the independence of the Auditor-General. In conducting the audit, the relevant 

ethical requirements of APES 110 Code of Ethics for Professional Accountants have been 

met. 

I believe that the audit evidence obtained is sufficient and appropriate to provide a basis for 

my opinion. 
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